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Based in Trieste, Italy, illycaffé produces and markets a unique blend of espresso coffee under a
single brand leader in quality. Over 6 million cups of illy espresso coffee are enjoyed every day. illy is
sold in over 140 countries around the world and is available in more than 50,000 of the best
restaurants and coffee bars.

espressamente illy, the chain of franchised Italian-style coffee bars is now present in 32 countries and
comprises 175 outlets. With the aim of spreading the coffee culture, illy has founded the University of
coffee, the centre of excellence offering theoretical and practical training on every aspect of coffee for
coffee growers, coffee bars staff and enthusiasts. On a global level illycaffé employs around 700
people and has a consolidated turnover of €270 million. (2007 results)

For further information www.illy.com.

Gruppo Campari is a major player in the global beverage sector, trading in over 190 nations around
the world with a leading position in the Italian and Brazilian markets and a strong presence in the US,
Germany and Switzerland. The Group has an extensive portfolio that spans three business segments:
spirits, wines and soft drinks. In the spirits segment stand out internationally renowned brands, such as
Campari, SKYY Vodka and Cynar together with leading local brands, such as Aperol, Cabo Wabo,
CampariSoda, Glen Grant, Ouzo 12, Zedda Piras, X-Rated and the Brazilian brands Dreher, Old Eight,
Drury’s. In the wine segment together with Cinzano, known world-wide, are Liebfraumilch, Mondoro,
Riccadonna, Sella & Mosca and Teruzzi & Puthod all respected wines in their category. In the soft
drinks segment are Crodino, Lemonsoda and its respective line extension dominating the Italian
market. The Group has over 1,500 employees. The shares of the parent company, Davide Campari-
Milano, are listed on the Italian Stock Exchange. For further information www.camparigroup.com.
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